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BHN 2010-2011
Advertising & Sponsorship Prospectus

A. BHN Newsletter Advertising (Published quarterly)
	
	BHN Member Rate
	
	Non-Member Rate
	

	
	per year
	per issue
	
	per year
	per issue
	

	Full Page
	$1000
	$250
	
	$2000
	$500
	

	Half Page
	$700
	$175
	
	$1400
	$350
	

	Quarter Page
	$500
	$125
	
	$1000
	$250
	

	Eighth Page
	$248
	$62
	
	$500
	$125
	

	
	
	
	
	
	
	

	
	
	


B. Website Display Advertisement and Listing (Listed for full fiscal year 2010-2011) 

	
	BHN Member Rate
	Non-Member Rate

	
	per year
	
	per year
	

	Eighth Page
	$125
	
	$1000
	

	Sixteenth Page
	$62
	
	$500
	

	Service Directory Listing
	$175
	
	$225
	

	
	
	
	
	

	
	
	


C. Educational Event Sponsorship
	
	

	*BHN Student Orientation
	$5000

	BHN Webinar Sponsorship
	Platinum pkg. $6000

	
	Gold pkg. $3000

	
	

	
	

	*BHN Open Discussion Forum 
	$3000

	BHN PodCast
	$5000

	BHN Leader Transition Meeting & Workshop
	Platinum pkg. $6000

	
	Gold pkg. $3000

	BHN FNCE Leader Dinner 
	e
	$1500

	
	
	


*At ADA’s Food & Nutrition Conference & Expo (FNCE)
D. BHN Membership Recognition & Recruitment

	*Member Reception
	
	$3000
	

	*BHN DPG Membership Showcase
	
	$1500
	


E. Miscellaneous Sponsorship
	
	
	

	*Giveaways with BHN Logo 
	100 Coffee Mugs 
	$900
	

	
	100 Notepads
	$300
	

	
	100 Pens
	$300


	

	BHN Published Resources
	$1000
	$$


Sponsorship Packages Summary

Platinum $6000 Sponsorship 

· A personal announcement and thank you from the Presiding Officer of the designated meeting or webinar as well as display of your company logo at the beginning and end of the PowerPoint presentation

· Product sampling – distribution of take away product at the Meetings, subject to ADA approval

· Dissemination of approved company literature in attendee packets; subject to ADA approval

· Company name recognition on poster inside the event room/welcome website

· Thank you in one quarterly BHN newsletter

Choose one from the following:

· Logo and link on BHN website for six months,  OR 
· Full page ad in the post-meeting BHN Newsletter, OR
· One-time use of BHN membership mailing (not email) labels 

Gold $3000 Partial Sponsorship 

· Product sampling – distribution of take away product at the FNCE meeting, subject to ADA/ BHN approval

· Dissemination of approved company literature in attendee packets at FNCE meeting; subject to ADA/BHN  approval

· Thank you in one quarterly BHN newsletter
Choose one from the following

· Logo and link on BHN website for three months, OR 
· Half page ad in the post-meeting BHN Newsletter
Benefits of sponsorship are subject to change without notice.  Many events have one or more co-sponsors.  Events may be cancelled without prior notice; should an event be cancelled, sponsorship funds will be transferred to another opportunity or refunded if requested.

*At ADA’s Food & Nutrition Conference & Expo (FNCE)

BHN 2010-2011
Advertising Information
· Ads are limited to products and services that are of interest to our members, consistent with the goals for the practice group, and promote the nutritional health of the people we serve.

· BHN reserves the right to evaluate all statements in ads and refuse any ad that does not meet guidelines established by the American Dietetic Association. 

· This disclaimer will appear in each issue of BHN Newsletter where advertising appears: “The publication of an advertisement in BHN Newsletter should not be construed as an endorsement of the advertiser or product by the BHN DPG/ American Dietetic Association.”

· Ads may be submitted any time and advertisers will receive notification of acceptance within 30 days of submission, at which time scheduling for placement will be arranged. 
· Final Ads are subject to BHN DPG/ American Dietetic Association’s approval.

Artwork

· Send artwork files for ads to BHN Newsletter Editor on or before publication deadline.

· Artwork must be high resolution (300dpi) and in one of the following file formats: 

· EPS (preferred) 

· TIF 

· High resolution PDF files will be accepted. Please do not include any colors other than black in the file. Make sure that you are embedding the fonts and expect some pixilation if you send a low resolution file.

· Ads that are text only (no artwork) must be at least 200 dpi if provided as an image file (EPS or TIF) or sent as a Microsoft Word file. PDF copies will not be accepted.

· BHN will not design original artwork or be involved in any design of the content of your advertisement.

Following are the advertising content guidelines:

1. Statements of properties, performance, nutrient values, beneficial results or other product claims should be such that they can be verified by adequate peer-reviewed, scientific data available in the literature or submitted from a reputable laboratory.

2. There should not be statements or visuals that are misleading, exaggerated, open to misinterpretation, or contrary to accepted proven facts.

3. Support documentation verifying claims must be submitted to the editor upon request before an advertisement will be adopted for publication.

4. Advertisements for special nutritional products and modified foods must include a list of ingredients and the quantitative nutritional analysis of the product, or must be available upon request.

5. To promote consistency with ADA /BHN DPG general style, dietitian should be spelled with a "t" not a "c" in all advertising copy. (i.e., dietitian not dietician)

6. Reference to ADA Annual Meeting should read "Food & Nutrition Conference & Expo" rather than "convention" or "show."

7. All advertisement inserts must be submitted to the editor for copy review and production approval. Additional costs (postage mailing services) incurred because of the insert will be the responsibility of the advertiser.

8. Advertising cannot be restricted to only products/services/companies of BHN DPG members.

9. Advertisements may be rejected based only on advertising policy/guidelines (i.e., inaccurate information, etc.), not based on personal feelings or perceptions about the company/person placing the advertisement.

NOTE: There may be circumstances in which compelling reasons may justify excluding an advertisement and violating one of these principles. This may be done only following consultation with The ADA Legal Counsel via the Practice Team.

11.  At any time, BHN DPG may institute a "no advertising policy." This must be adhered to in all cases if BHN DPG elects to refuse advertisements.

12. The content of BHN Newsletter and any accompanying materials will be accurate and ethical and generally recognized as being beneficial to the health of the public and/or clients or to dietetic practitioners in the performance of professional duties.

13. ADA and BHN DPG do not endorse company products or services, including those of the advertisers.

Please contact our BHN Newsletter Team to make plans for your ad now:  www.newsletter@bhndpg.org
Newsletter Submission Deadlines
· Fall electronic issue – August 15
· Winter hard copy issue – November 1

· Spring electronic issue – February 15
· Summer hard copy issue – May 15
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